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Write your Roll No. on the top immediately on receip
of this guestion paper.

The gquestion paper consists of five guestions, cach
with an internal choice,

3. [Each question carries 15 marks

4, Answers may be written either in English or Hindi;
but the same medium should be used throughout the
paper.
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276-A 2

Going online is a necessary for marketers these days,
not o choice,” Do you agree with the statement?
Support it in the light of the nature and imporiance of
Brigetal Marketing

Or

What are the challenges and apportunities being faced
by digital markcters in the érs of internet?

What is E-CRM? What are the cssentinls for effective
E-CRM practices?

Or
What are the various stuges involved in eofsimer's
online buying decision process? Are these singes

different than offline huying process? Explain with
suilable examples

Wite short notes {Attempt any three) !

(0} POFM model

(b} Affiliate Marketing

[e] SEQ

{d) Internet Advertising (3=5=15)
Or

What are the various types of ads given on the
internet? Explatn with suitable examples,

Write short notes -

{a) Direct Marketin g

276-A 3
(h) PPC Marketing
(e} Viral Marketing (3x5=15}
Or

What is. the concept of social network and onling
cammunities? List out the various reasons as to why
do peaple join such networks and communities.

What are the ethical considerstions being faced by
Brigital markesers these days? Explain with exam ples?
Or

Consumers Protection A¢t trics to provide speedy
and cagy redressal to consumers against all the frauds
and unethical practices of Digital Marketers. Esplain,
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(o) "HMBEM involves all managenial decisions and
practices that directly affect or influence the people
wha work for the organizations”. Discuss.

(7:5)

{b) What is human resource planning? What nre its

benelits 10 an incdusirial enterprise? 17.5)
Or

{u} Discuss the role of HR manager in building up
core competence and creating competitive

advaniige (7.5)

{b) What do you mean by job analysis? Discuss ils

uses in human resource management. {7.5)

{4} Discuss major external sources of recruilment of

emplovees, {7.5]

HO9A 3
(b} Discuss on-the-job trnining methods of training
with exumples. (7.5)

Or

(a) What do you mean by induction? Discuss its

ahjectives and importince. (7.5)

(b) What is executive development? What are its
objectives? Discuss 'sensitivity traimng’ method

of developing executives, {7.5)

(a) Explain the process of performance appraisal.
{7:5)

1k} Deline promaotion, Discuss the principles of an

effective promotion palicy. (7.5)
Or

{1} What are the benefits and basic reguisites of

employee counselling? (7.5

(b} Diefine transfer. State the reasons for transiers.

Explain the types of transfers. (7.5)
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4. () Discuss in detail the non-analyrical methods of job

evaluation. (7.5)

(b) Discuss the concept and objectives of compensation
management. (7.8}

Or

(a) Discuss various principles and approaches to the
handling of employee grievances. N
P o + g

{b) Discuss the importance and IS
the work-place healthy,

advantages and disadvant ages.

(b) What is HR outsourcing? Explain commnnly
outsourced HR services.

Or
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with examples.
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Ei'.lj W‘hﬂ-u mnt by advertising media? Discuss the
Hﬂhﬁ“ ﬂd drawbacks of Internet Advertising.
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OR
S

{a) Explain the factors influencing selection of media.
Suggest which advertising medium/mediaand
specific channel/sare best suited for sdvertising
the fellowing products:

(i) DSLR Camera

(i) Sport Utility Vehicle (SUV)
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(b} What is an advertising copy? Explain the various.
types of advertising copies.
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(a1 Why do we need to measure advertising
effectiveness? Explain the post- testing methods
of evaluating advertising effectiveness.
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{b) What are the functions of an advertising agency?

Briefly explain the various types of adverusing

agencies,
- BT,
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(b} Explain AIDAS theory of selling.
AIDAS % i e o) wre o

sale but to build long term relationships. Elsborate.

(i} Media Sehe
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. Write your Rall No. on the top immcdmlcl}- on receipt
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3. All parts of g question must be attempted together
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5. Answers may be written |n English or Hindi by the
#lme medium should be used throughout the
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I, {a) *The aim of marketing 18 to make selling
siperluous,” In the light of this statement explan
what |s marketing i
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{by How does chiange in i countries population age-
mix and the growth of cthnic and racial diversity
affect the marketer? 4}
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263 3

OR

{a) “Holistic marketing scknowledges that everything
matters in marketing and a broad, integrated
perspective is often necessary.” Elaborate the
statement, (8)

g T Wi e § 6 Boee ¥ W owe T
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() Expluin hiow the marketing of services is different
from the marketing of goods. ()
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3. (a) Whet are the types of buying motives of a

consumer? Give suitable examples (7
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(b} What is market nnmmt_ltim? Suggest woys 10
segment the market for

(i) Mobile Phone
(i) Bicyele (4,4}
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{a) A consumer wants to purchase a Lapiop. Explai
his buying decision process. (8
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(b) Differentiate between niche marketing snd
segment marketing »
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263 -
3. (a) What is product mix? Explain the various product
Mix% strategies, {7}

(b} What is the nﬁhm._qtlﬁehﬁqgf What are
the main areas of concern? (K}
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OR

(b) ""Pmduﬂt-suppnn services help the solfer augment
the produce seld.” Explain (7}
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4. mmmwuﬂuﬂmﬂﬁulﬁlﬁﬁrﬁmz 8
s conventionsl marketing channel? W ,




(b) How would you design a promotion mix for o

ampoo for men? i
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